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NEW DIGITAL OPPORTUNITIES FOR 2025 AAACONNECT

THREE NEW OPPORTUNITIES TO STATE EVENT / PODCAST / WEBINAR

SPONSORED AD SPECIFICATIONS:

CH OOSE FROM IN 2025 Digital assets required:
- Image (464 x 348 pixels)
State Event Podcast Webinar - Headline - Sponsor name
Sponsored Ad Sponsored Ad Sponsored Ad These ads will be positioned at the

bottom of the selected product
pages. Up to 3 Sponsored Ads will

o
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S Cotoraco - _ S . be available per product. The URL's
ks % 2 | < need to link to advertorial content
ﬂ : o R e ' or home page.

2025 NET RATES PER EACH

SPONSORED AD

North $908
South $880
co S166
FL S424
GA /TN S182
IL SI7
Ml $220
IA/ MN [ NE/ND/WI S21
NC / SC $275

ENTIRE SITE: SPONSORED STORY
1 year Jan.-Dec. 2025 $4,000

Note: Digital advertising is served ‘Run of Site” and
can be targeted geographically. Metrics are provided.
Limited inventory available. Subject to availability and
subject to change.

ISSUE ONLINE DATES RESERVATIONS MATERIALS
Jan./Feb. 1/5/25-2/28/25 12/5/24 12/20/24
March/April 3/1/25-4/30/25 2/1/25 2/14/25
May/June 5/1/25-6/30/25 4/1/25 4)17/25
July/August 71/25-8/31/25 6/1/25 6/17/25
Sept./Oct. 9/1/25-10/31/25 8/1/25 8/18/25
Nov./Dec. 11/1/25-1/6/26 10/1/25 10/17/25

@7 EXPECT sometfing MORE’



ADVERTISING POLICIES

AAACONNECT

ADVERTISING ACCEPTANCE

The Auto Club Group ("ACG”) shall not be liable
or responsible to any Party, nor be deemed

to have defaulted under or breached this
Agreement, for any failure or delay in fulfilling
or performing any term of this Agreement
when and to the extent such failure or delay
is caused by or results from acts beyond the
ACG’s reasonable control, including, without
limitation, the following force majeure events
that frustrates the purpose of this Agreement:
(a) acts of God: (b) flood, fire, earthquake or
explosion; (c) transportation delays; (d) strikes,
lockouts or other serious labor disputes; (e)
shortage of or inability to obtain material or

equipment, or power failures; (f) war, invasion,

(whether war is declared or not), terrorist
threats or acts, riot or other civil unrest;

(g) government order or law; (h) national or
regional emergency; (i) epidemic, pandemic

or similar infection classified by the United
States Center for Disease Control that may
cause global outbreak, or pandemic, or serious
illness; and (j) other similar events beyond the
reasonable control of the ACG.

ACG reserves the right at its discretion and at
any time to reject or cancel any advertising
order/copy, whether or not the same has
already been accepted and/or previously
published. In the event of a rejection by ACG,
advertising already run shall be paid for at

the rate that would apply had the entire order
published. The Publisher reserves the right to
remove advertisements containing content
the members have deemed objectionable.
Cancellation of any portion of any contract or
advertising order on behalf of the Advertiser or
failure to have published the specified number
of pages automatically nullifies any rate
discount, including the previously published

advertisements, and may result in a short-rate.

In such event, Advertiser/Agency must remit
to ACG the short-rate within 30 days of invoice
therefore. Orders for advertising containing
specific positions, restrictions or other
requirements may be accepted at

ACGs sole discretion.

The Advertiser/Agency, each represents that
it is fully authorized and licensed to use all
materials within or related to advertising
placed in ACG digital products. As part of the
consideration and to induce ACG to publish
such advertisement, the Advertiser/Agency
agrees to indemnify and save harmless

ACG and its employees and representatives
against any and all claims, errors, omissions,
liability, loss, damage and expense of any
nature, including attorney's fees, arising out
of the copying, publishing, distribution or
transmission of such advertisement.

The Advertiser/Agency may only use the
advertising space provided for the purpose for
which that space was originally provided by
ACG.

The foregoing terms and conditions shall
govern the relationship between ACG and the
Advertiser/Agency. ACG has not made any
representations to Advertiser/Agency that are
not contained herein. No waiver, alteration,
modification or cancellation of any of the
provisions of this Agreement shall be binding
unless expressly agreed to by both parties in
writing.

Buyer has read, understands, and agrees to all
terms and conditions stated in the media kit

or below. No advertising cancellations will be
accepted after the published ad close date. Any
materials submitted that do not conform to
material specifications are subject to additional
charges.

[/We agree to pay monthly for advertising
published, within 30 days from the date of the
invoice, until such contract is paid in full. A
Finance Service Charge of 1.5% per month will be
charged to all invoice amounts not paid within
30 days from the invoice date. If any account
rendered under this contract is not paid within
60 days of invoice, the publisher reserves the
right to cancel any unfilled portion, or place
with an attorney or collection agency. The
advertiser will pay all costs incidental of the
account.
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PAYMENT TERMS

Net in 30 days. First-time advertisers required
to pay in advance. Publisher reserves the right
to hold advertiser and/or advertising agency
jointly and severally liable for such monies as
are due and payable to the publisher.

ADVERTISER PROOFS

A PDF proof is required with each ad. ACG
shall not be held responsible for correct ad
publication if no PDF proof is provided.

CANCELLATION

Cancellation will not be accepted by the
publisher after Closing Date. Cancellation must
be in writing.

MAILING AND SHIPPING
INSTRUCTIONS

Advertising submissions via email are preferred
for files less than 10 MB. The file should include
the advertiser's name, the region(s) the ad is to
run in, the issue date and advertiser contact
information.

Email files to: AAALiving@hour-media.com.

For electronic submissions larger than 10 MB,
we require advertisers to submit their ads
through our secure FTP site. For login and
password information, please contact the
Advertising Service Manager at 248-691-1800,
ext. 128. Advertising submissions via CD-ROMs
and DVDs are also permissible. If art is mailed,
a hard-copy color proof is required.

Ship to: Auto Club Group

Attn: Advertising Service Manager
5750 New King Drive, Suite 100
Troy, MI 48098.



ADVERTISING REPRESENTATIVES AAACONNECT

Angela Kulfan : Media Sales Manager
akulfan@acg.aaa.com : 313-614-9050

Alabama/Georgia
North Carolina/Kentucky
Dan Tomkiewicz

dtomkiewicz@earthlink.net
404-434-6068

Arizona/Florida/Ohio

Michael Eisman
meisman@acg.aaa.com
813-289-5931

South Carolina/Tennessee

Scott Rickles
srickles@aol.com
770-331-9562

Michigan—Eastern/Toledo

Laurie Burger
laurieburger@comcast.net

586-344-6637

Michigan—Western
and Upper Peninsula
Kim Amesbury

kamesbury@comcast.net
616-291-1008

Minnesota/North Dakota

Jenny Kollander
jenny@kollandermedia.com
612-270-8600

lllinois / N. Indiana / lowa /
Nebraska / South Dakota /
Missouri [ Colorado [/ Wyoming
Lisa Rose

lisa@rosemediasales.com
312-755-1133
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Texas/Oklahoma/Louisiana
Arkansas/Mississippi

Nelson Gumm
nelson@ajrmediagroup.com
713-942-7676, ext. Il

Advertising Service Managers

Elizabeth Kowalik
ekowalik@hour-media.com
248-691-1800, ext. 128

Tammy Herrera
tmherrera@acg.aaa.com

Business Development

Richard Rivette
rrivette@acg.aaa.com



